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PwC's perspective 
from the Global and 
Entertainment and Media 
Outlook 
2019 - 2023

Compare digital and non-digital 
spend data for 
14 entertainment and 
media segments across 53 
countries

See year-on-year growth with 
five-year forecast and five-
year historical spend data

Download
country and 
segment data 
and commentary 
to PDF

Getting personal: Putting the me in entertainment and media



PwC 3

July 2019



PwC
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e-Sports vs. Video game
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e-Sports Video games
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e-Sports vs. Sports video game
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e-Sports Sports video game
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Source:  PwC Global Entertainment & Media Outlook 2019-2023, www.pwc.com/outlook

Top 10 e-Sports countries by 

revenue 2023

US

China

South Korea

Germany

UK

France

Japan 

Canada

Russia

Spain

Countries on both lists

Japan

Top 10 countries with highest

CAGR 2018-2023
Saudi Arabia

India

Indonesia

Nigeria

Turkey

Brazil

Mexico

Japan

South Africa

Italy

Top 10 e-Sports countries by revenue 2018 

e-Sports top countries by 2023 revenue and growth 2018-2023

Top 10 e-Sports countries by CAGR 2018-2023 

Countries on both lists
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The US, China, Japan and South Korea dominate the video games market and will 
represent 69% market share by 2023
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• Sponsorship remains the largest sub-segment 
through 2023 with media rights approaching a 
tipping point

• e-Sports represents another face-off in growing 
convergence of TV and Internet companies 
vying for content exclusivity

• Media rights revenue in e-Sports is still 
comparatively small

• As the scramble for attractive intellectual 
property intensifies, an increase at a 25% 
CAGR is anticipated to 2023

Sub-segment e-Sports revenue 2023: Global, US$1.8bn 
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US$598mn, 16.3% CAGR

US$506mn, 25.0% CAGR

US$312mn, 17.2% CAGR

US$254mn, 14.5% CAGR

US$129mn, 17.3% CAGR
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e-Sports total global revenues of US$1.8bn in 2023. Sponsorship remains largest by 
revenue in 2023
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Source:  PwC Global Entertainment & Media Outlook 2019-2023, www.pwc.com/outlook

• The US is projected to take the lead over the next five years

• China is the second largest market with a $124mn gap from the largest market by 2023 (will overtake 
South Korea by 2020)

Sub-segment e-Sports revenue : Global, US$1.8bn
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China is projected to overtake South Korea in 2020
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Source:  PwC Global Entertainment & Media Outlook 2019-2023, www.pwc.com/outlook

Sub-segment e-Sports revenue 2023: US, US$516mn 
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Sponsorship and media rights revenue in e-Sports are the main drivers in the segment and increase at a 
14.7% and 26.8% CAGR respectively to 2023
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e-Sports total US revenues of US$516mn in 2023. Sponsorship remains largest by 
revenue in 2023
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Source:  PwC Global Entertainment & Media Outlook 2019-2023, www.pwc.com/outlook

Sub-segment e-Sports revenue 2023: China, US$392mn 
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Sponsorship and media rights revenue in e-Sports are the main drivers in the segment and increase at a 19% 
and 26.4% CAGR respectively to 2023
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e-Sports total China revenues of US$392mn in 2023. Sponsorship remains largest by 
revenue in 2023
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Source:  PwC Global Entertainment & Media Outlook 2019-2023, www.pwc.com/outlook

Sub-segment e-Sports revenue 2023: South Korea, US$328mn 
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Sponsorship and media rights revenue in e-Sports are the main drivers in the segment 
and increase at a 10.9% and 20.5% CAGR respectively to 2023
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e-Sports total South Korea revenues of USD $328mn in 2023. Sponsorship remains 
largest by revenue in 2023
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Recent and upcoming e-Sports tournaments in Asia:

FIFA 19 FUT 
Champions Cup

Singapore

March 2019

WESG

Chongqing, 
Mainland China

March 2019

Dota 2 Tournament

Shanghai, 
Mainland China

August 2019

ESL Clash of 
Nations: Arena of 

Valor

Jakarta, Indonesia

March 2019
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Current development in e-Sports in Asia
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Recent and upcoming e-Sports tournaments in Asia:
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PwC e-Sports Tournament
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PwC e-Sports Tournament
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PwC e-Sports Tournament
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East meets West 
Favorable market 

factors

e.g. increasing mobile 

penetration, broadband 

access, gaming market & 

revenue, etc.

global exhibitions and 

international sporting events

Riding on high 

growth of Asia’s 

e-Sports market

Popularity of 

social games for 

e-Sports events

No censorship 

restrictions on 

foreign games

Government 

support
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1

2

3

Search for 

advertising 

opportunities for 

e-Sports 

companies

IPO for fund 

financing 

(3 out of 5 IPO by 

PwC since 2013)

Advisory on 

business model/ 

structuring  

(e.g. e-shop, 

organisational 

structure)

Identification on 

business 

opportunities from 

M&A/ market 

consolidation

Possible solutions

How to 

monetarise video 

games (esp. 

social games) 

and e-Sports? 

How developers 

can maintain 

sustainability and 

stay competitive 

in the market?

Risks and difficulties
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Cecilia Yau
Mainland China and Hong Kong Media Leader

PwC China

cecilia.yau@cn.pwc.com

+86 (755) 8261 8989

Visit our E&M Outlook: 

https://www.pwccn.com/en/industries/telecommunication

s-media-and-technology/china-entertainment-and-media-

outlook-2019-2023.html

https://www.pwccn.com/en/industries/telecommunications-media-and-technology/china-entertainment-and-media-outlook-2019-2023.html
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